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The "Outline of the Healthy China 2030" issued by the General Office of the Central Committee
of the Communist Party of China and The General Office of the State Council places health in
a strategic position of priority development and integrates the concept of promoting health into
the entire process of formulating and implementing public policies. In June 2024, the National
Health Commission, in collaboration with 16 other departments including the Ministry of
Education and the Ministry of Civil Affairs, launched a three-year national health initiative. The
initiative aims to reduce the rates of overweight and obesity and enhance the overall health of
the population through scientific intervention and social collaboration. The national strategy is
to accelerate the formation of a social atmosphere, lifestyle, ecological environment and
economic and social development model, conducive to health, to form a comprehensive health
governance pattern, and to promote the coordinated development of health and the
socio-economy.

In April of the same year, the organizer of the Shanghai International Health Expo officially joined
the Shanghai Health-care Products Trade Association and became a deputy director unit. As one
of the important organizations in China's health supplement industry, the Shanghai Health-care
Products Trade Association became a supporting unit of the exhibition in September 2024. This
cooperation marks another solid step forward for the Shanghai International Health Expo in
terms of service professionalism and industry influence.

The Shanghai International Health Expo will be held at the Shanghai World Expo Exhibition and
Convention Center in China from March 13th to 15th, 2026. The exhibition content covers
professional fields such as health drinks and foods, functional drinks and foods, health care
foods, dietary supplements, special foods, and sports nutrition drinks and foods. With Shanghai
as the center, it radiates to the nutrition and health industry in the Yangtze River Delta, East
China and the whole country. It provides the best platform for all kinds of merchants and
audiences to "expand trade channels, seek cooperation opportunities, showcase enterprise
brands, grasp market trends and understand industry information”.
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Sports Nutrition
Supplements and Foods:

Sports supplements, whey protein powder, sports light meals,
meal replacements, mass gainers, creatine, branched-chain
amino acids (BCAA), pre-workout supplements, L-carnitine,
natural testosterone boosters, glutamine, conjugated linoleic
acid (CLA), weight gain powders, energy gels, caffeine-tau-
rine series, endurance sports nutrition foods (e.g., chewable
tablets), energy bars, protein bars, shakes, meal replacement
powders, etc.

Functional Foods and Beverages

Functional drinks, sports balance beverages, protein water,
low-Gl foods/beverages, probiotic drinks, prebiotic drinks,
vitamin and mineral beverages, electrolyte replenishment
drinks, energy-boosting beverages, low-calorie  drinks,
low-energy beverages, carbohydrate drinks, trace element
supplements, health waters, plant-based protein foods/bev-
erages, hyaluronic acid foods/beverages, collagen foods/bev-
erages, enzyme (fermented) foods/beverages, high-protein
foods/beverages, plant-based foods/beverages, low-fat/ze-
ro-sugar foods/beverages, caffeine-infused foods/beverages,
low-fat meal replacement foods/beverages, nutritional meals,
dietary supplements, functional gummies, etc.

Basic Nutritional Products

Vitamins, calcium supplements, cod liver oil, glucosamine,
probiotic products, enzyme products, beauty and weight-loss
products, peptide-based foods, amino acids, blood tonics,
nutrient-fortified foods, dietary fiber health products, mineral
supplements, lecithin, grape seed capsules, spirulina, etc.

Raw Materials and

Packaging Equipment

Sports nutrition OEM/ODM services and raw materials,
health food OEM/ODM services, nutritional raw materials,
functional ingredients, food testing technologies and
equipment, food production technologies and equipment,
protein shaker bottles, packaging solutions, plastic contain-
ers, automated packaging machinery, self-service protein
powder dispensers, etc.

Special Dietary Foods

Medical foods (FSMPs), specialized nutritional products,
formulated foods, maternal and infant nutrition products, etc.

Third-Party Services

Health management institutions, weight management
organizations, dietary management services, nutrition
consulting agencies, rehabilitation medical institutions,
health solution services, wellness retreats, health
check-ups, consulting services, contract manufactur-
ing, private label production, collaborative R&D, design
companies, and service providers.
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Offline Supermarkets and Department Store Systems
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Effective & Comprehensive Trade Platform
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How to efficiently identify
qualified partners with the
limited resources in a
complex market environ-
ment ? This platform serves
as the optimal gateway for
connecting brands with
premium industry
collaborators.

Unbound by temporal or
geographical constraints of
physical exhibitions, we
offer more precise and
comprehensive marketing
strategies for enterprises
to expand into domestic
and global markets.
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Promotion Service

® Exclusive Electronic Invitation

* Build VIP Networks & Achieve Industry
Head Effect

® Media Matrix (Website, New Media,
Mass Media)

 Show Directory (Catalogue) Promotion

® WeChat Promotion (Official Account
Articles & Video Channel)

® Media Interviews

[T L

Onsite-Service

* B2B Trade Matchmaking

* Chinese Translation Service, Luggage Storage
* Hotel Discount Reservation, Free Hotel Service
* Booth Building Service Recommendation

® Exhibits Carrier Recommendation

* Conference Room / Stage Rental

Platform Promotion

Products and Services Promotion & Brand
Promotion (Including Logo / Enterprise
Introduction / Core Product Information, etc.)
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B2B Trading Ecological Platform
IWF Global:

Powered by Google search engine, IWF
Global is based on the SaaS platform
architecture for the website construction to
optimize and promote the foreign trade
marketing solutions, enabling enterprises to
quickly obtain a large number of overseas
high quality inquiries.

Official Website Promotion
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Booth Type and Cost

One Table

Two Chairs

Exhibition Lintel (Bilingual)
(Two-Side Open with Two Lintels)

1 —KESE
2 BiEsF
3 —ROPEXATER
(XU QiR iER)

Boutique Standard Booth

9m? (3mx3m)

4 —A220VERiRE
5 FAsZENT

6 FB/=HBER

7 EAIAFEE

One 220v Socket
Two Spot Lights

Two/Three Panels
Space and Carpet

&iE:

-SEib{REE G, FTEMIRE.
-BUMREBRHESE, BELIGINAE.,
Note:

-Raw Space (only exhibiting space, no furniture package)

-The picture is for your reference, the real booth comply
with release onsite.

¥t (36mzEH)

Raw Space (Minimum 36m? )

SERE

Gathering Exhibition Area

6,000 5T/
RMB 6,000/EACH

¥ it
Raw Space

( 36m%Eil )

{ Minimum 36m?)

1,600 7T/m?
RMB 1,600/m?

320 =7w/m?
USD 320/m?

BENFORM

Two-side Open
Booth

RREN

Boutique
Standard Booth

( 3mx3m )

17,800 7T/9m?
RMB 17.800/9m?

3,500 £57/9m?
USD 3,500/9m2

s

Booth Type

( 3mx3m )

BRI

Domestic

Rk

Oversea

18,800 7T/9m?
RMB 18,800/9m?
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